


upfront
What’s Hot in optical on a variety of levels from celebrity sightings to merchandising to marketing in a
exciting front-of-the-magazine section delivering stories and mini-features meant to keep pace with the
interests and concerns of all optical retailers.

Featured monthly highlights include:
Hall of Frames (Celebrities in Eyewear) 

What’s In Store

Retail Tales

StreetSeen

Promo Primer (marketing, merchandising, promotions and give-aways)

LabWatch

Lens Marketing

Wired

Opti-Briefcase

(Contact: Jackie Micucci, 212-274-7183 and James Spina, 212-274-7187)

features
Everything you need to know about frames, sunwear and fashion as it relates to optical dispensing

Fashion Feature: Trends and upcoming “hot” frame products as photographed by 20/20.

(Contact: Gloria Nicola, 212-274-7104 and James Spina, 212-274-7187)

Business/Retail Features(s): A state-of-the-market informative look at the product category spotlighted in the

Fashion Shoot. May include retailer profiles and 20/20 research results. 

(Contact: James Spina, 212-274-7187, Gloria Nicola, 212-274-7104 and Jackie Micucci, 212-274-7183)

Fashion Focus: The hot sunwear trends. 

(Contact: Gloria Nicola, 212-274-7104)

SunDay: Hot fashion trends identified and photographed by 20/20.

(Contact: Gloria Nicola, 212-274-7104)

SportSight: Trends in sport sunwear. 

(Contact: James Spina, 212-274-7187)

MarketPulse: An authoritative look at an industry issue or product category, 

bolstered by 20/20’s exclusive MarketPulse research results. 

(Contact: James Spina, 212-274-7187)

Successful Retail Strategies — Profiles of the best in optical retailing — the stores and their stories. 

(Contact: Jackie Micucci, 212-274-7183)
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what’s right now
Including What’s New, What’s Next and New Products.

What’s New: Full page on a new collection or product launch.  

Needed: actual product samples and at least six 4/C transparencies. 

Deadlines are two months prior to publication.

(Contact: Gloria Nicola, 212-274-7104)

What’s Next: Half page treatment of a line extension or new direction/refocusing of an existing collection or product line.  

Needed: at least four 4/C transparencies.  

Deadlines are two months prior to publications.

(Contact: Gloria Nicola, 212-274-7104)

New Products: An array of single individual new products. (Contact: Gloria Nicola, 212-274-7104)

Licensing, Liaisons & New Collections. (Contact: Gloria Nicola, 212-274-7104)

What we need:
What’s New: actual samples of product (several styles)

What’s Next: at least six 4 color slides or transparencies depicting: model/image shots, related POP, “moods” shots (e.g.:

designer runway shots, boutique shots, merchandising), photo of designer/celebrity, special features (if applicable), press

release about the collection, including shapes, material, target market, philosophy, price ranges and POP presentation, special

features, correct information on styles shown in slides: color, sizes, materials

New Products: at least four 4 color slides or transparencies (merchandising, new styles, etc.), press release about how 

the collection has been refocused/redirected (e.g.: lower price points, new target market, added sunwear collection, etc.),

information on styles shown in slides: color, sizes, materials

Fashion Focus: product samples showing requested trend

Fashion Shoot: actual product as requested

Who should get materials:
What’sRightNow — What’s New, What’s Next, New Products (Gloria Nicola)

Upfront (Jackie Micucci)

Fashion Focus (Gloria Nicola)

Sun Day (Gloria Nicola)

SportSight (James Spina)

Frames/Accessories for Fashion Shoots (Gloria Nicola)

Marketing (James Spina)

Frames, Sunwear and POP materials (Gloria Nicola)

Lens Choices (Andrew Karp)

Lenses and Equipment (Andrew Karp)
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L&T
Lenses & Technology for Vision Care Professionals

Features include:
Eye Opener

Lens Choices

Well-Equipped

L&T 101

RxPertise

User Review

(Contact Andrew Karp 212-274-7080 for specific and 

detailed information on the contents of all features in L&T)

L&T — What’s New, What’s Next and New Products
A special section of L&T Magazine exclusively devoted to New Products in the Lens and Equipment 

segment of the optical Industry

See requirements for What’s New, What’s Next and New Products in 20/20 as same details apply to L&T

(Contact Andrew Karp 212-274-7080)

page 4    •   2009



20/20 editorial
James Spina, VP/Editor in Chief •    212-274-7187

Oversees 20/20 editors on story treatments, themes and editorial emphasis; day-to-day management of editors

Develops and/or writes features and story presentations for fashion, marketing, merchandising, lens and retail coverage

Jackie Micucci, Executive Editor •    212-274-7183

Manages 20/20’s editorial/art production schedule; supervises deadlines, copy flow and edits features

Feature writing and market “beats” include retailing and fashion

Edits Upfront

Gloria Nicola, Senior Editor •    212-274-7104

Monitors fashion trends in the frame market and develops ideas for Fashion Focus features

Coordinates 20/20’s New Product section including What’s New (new product lines, e.g., licensed collections), 

What’s Next (line extensions), New Product Pages (new individual products or special promotions, POP displays, etc.) 

Secures and arranges for the product samples used in fashion shoots and writes fashion copy

Andrew Karp, Group Editor, Lenses & Technology •    212-274-7080

Manages and Edits L&T Magazine

Secures lens samples and a variety of lens equipment for photo shoots

Develops and writes features on ophthalmic lens manufacturing, marketing, fabrication, processing, 

distribution and dispensing

Monitors market trends in ophthalmic lenses, treatments, designs and materials

Melissa Arkin, Assistant Editor •    212-274-7185

Coordinates research projects

Product reviews

Secures product development of What’s Brand New, Sellers Guide and all supplements

Assists at photo shoots

can be viewed at
www.2020mag.com

James Spina
jspina@jobson.com
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