





20/20 ONLINE

As electronic media plays an increasingly essential role in delivering information to optical
professionals, it's more important than ever to make it a part of your marketing strategy. 20,/20 has
expanded its mission of perfect vision info new channels of delivery, with a variety of unique electronic
product offerings that give your company instant visibility. From our website to e-newsletters, 20,/20
offers distinct online advertising opportunities to deliver your promotional message. Our growing
social networking presence via Twitter and Facebook complements our online presence, providing
a new way fo drive fraffic to our electronic products while reinforcing your advertising message.

2020MAG.COM

2020mag.com provides users with 24/7 online access fo
20/20's renowned editorial coverage and so much more.
Features include current articles, links to digital editions,
archive search, continuing education and fraining and videos.
With over 16,000 unique visitors per month, 2020mag.com
" offers premium positioning for your product message.

Multiple sponsorship opportunities are available including
banner ads and videos.

2020MAG.COM ADVERTISING POSITIONS* Specific pages and fixed positions

can also be sold for exclusive

Header Horizontal Banner Ad $1,100

veriealls = Ad $1,650 sponsorship, giving you the oppor-
ertical Skyscraper Banner /65 tunity to customize your placement

Vertical Half Banner Ad $900 needs. All ad spots support a

Home Page Peel Ad $1,500 variety of media formats including

Video (Home Page, per video, per week) $1,200  rich media FLASH formats.

Video (Video Page, per video, $3,000  *Rates are based on one month

per month includes banner ad) sponsorship

20/20 DIGITAL EDITION 20/20 FASHION E-BLAST

20/20 Fashion E-Blast brings the rich

20/20 EL&T
20/20 el&T

20/20 is now available in digital format.
Readers can view the entire issue online
page by page, and zoom in on articles
and ads, access live web links or download
their favorite articles. 20,/20 Digital Edition
is available for monthly sponsorship and
includes banner ad and logo in e-blast
promoting digital edition.

Monthly Sponsorship: $1,000

Become a Fan on Facebook: Facebook.com/2020mag

and vibrant images from 20,/20 editorial
to life with a slideshow displaying the
current issue’s fashion photo feature. The
slideshow is

accompanied

with insightful

commentary

from 20/20

editors, giv-

ing readers

a closer

look at each

month's

featured

eyewear.

One

horizontal banner

position is available each month.
Monthly Sponsorship: $2,000

is an exclusive

e-blast deliver-

ing the latest

news, best

new product
information,

helpful

dispensing

tips and information on
lenses and technology.

Horizontal banner: $1,000
Monthly Sponsorship (Includes
3 horizontal banner ads): $3,500

For information on banner and video
specifications, contact Amanda Jensen
at ajensen@jobson.com or
212.274.7113.

Follow us on Twitter: Twitter.com/2020mag




UCATION
AND TRAINING

THE 20/20 OPTICIANRY STUDY CENTER CREATES
LASTING PARTNERSHIPS TO PROVIDE EDUCATION
AND TRAINING FOR OPTICAL INDUSTRY PROFESSIONALS

IN A VARIETY OF CUSTOMIZED FORMATS.

20/20
ED

20/20 is committed to supporting professional excellence and better patient care industry
wide by delivering high-quality, relevant and insightful education to the marketplace.
The 20/20 Opticianry Study Center provides ABO/NCLE-approved continuing education

courses in print, online and live formats to 20,/20 readers.

Opticians rely on quality education
delivered by 20,/20 and our
educational sponsors. When you

partner with 20,/20, we provide total
management of events, certification,
course development, layout and
approval, pre- and postevent marketing
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and follow-up, telemarketing, online

registration and sales leads. We can
customize any CE or training program
to fit your company’s goals and budget.

20/20 OFFERS A COMPREHENSIVE RANGE

OF PRODUCTS AND SERVICES...
© INTERNET COURSES

® CUSTOMIZED CONTENT
® TRAINING SEMINARS

® PRINT CE COURSES IN 20/20
® INTERACTIVE WEBINARS

® LIVE CE EVENTS
© HANDS-ON WORKSHOPS

© SPEAKER SELECTION
® CUSTOM PROGRAMS © PRODUCT EDUCATION/
TRAINING

Contact
your sales
representative

for pricing.



GENERAL INFORMATION

Organization Affiliation: None

RATES EFFECTIVE January 1, 2010

2010 RATES

20/20 1S THE LEADER IN INFLUENCING
PURCHASING DECISIONS

Established: 1974  Total Qualified Circulation: 49,519

RATES (GROSS) 1X 7X

Full Page 4/C $8,538 $8,465
Half Page 4/C $5,547 $5,504
% Page $3,058 $3,026

14X 28X 42X
$7,696 $7,260 $6,958
$5,002 $4,722 $4,535
$2,756

For information on Black & White or Premium Position Rates, please contact your sales representative.

BUSINESS REPLY CARDS (BRC)

BRCs do not count fowards frequency discount.
Regional insert capabilities available, contact
your sales representative.

®Tip-in: $2,570 (net) non-commissionable.
®Bind-in: $2,018 (net) non-commissionable.

®\White coated or equivalent stock, recommended weight:
minimum 60#, maximum 80#.

®|nserts of 4 or more pages must be folded. All inserts
should be submitted to publisher before printing for
postage rate verification. Certain inserts/outserts require
additional postage. Consult account representative for
earned frequency rates regarding inserts. Publisher reserves
the right to limit the number of inserts per issue.

®|nsert Quantities: Full run, supply 56,000 inserts per issue
(includes spoilage). Demographic quantities upon request.

® Contact production manager on all inserts.

Space, Bind-in & BW Printing Charge: $2,735 (net)

Inserts (gross) 8”7 X 10 %"
2 Pages $4,920

4 Pages $9,828

8 Pages $19,656

® Minimum bind size - 6” x 4" plus binding lap
® Maximum bind size - 9" x 10 %"

® Minimum tip size - 6" x 5 4"

® Maximum tip size - 8 x 10 %"

For inserts larger than
8 pages, call your sales
representative for pricing.

Rate changes will be
announced 60 days in
advance of effective date.

Publisher reserves the
right to refuse advertising
material based on creative.

ADVERTISING CLASSIFIED ADVERTISING
Please contact your sales representative Please contact Valley Forge Publishing
or Marc Ferrara, Publisher, 20/20: for classified advertising information:

212.274.7062; mferrara@jobson.com

800.983.7737 www.valleyforgepress.com




CIRCULATION

20/20 1S THE LEADER IN CIRCULATION

SUBSCRIBER FILE (Identified by Individual)

Optometrists 22,092
Opticians 19,511
Ophthalmologists 2,545
Executives at Chain HQ 377
Optical Product Buyers at Chain HQ 124
Owners (not optometrists) 1,765
Lab Wholesalers/Distributors 684
Lab/Distribution Executives 262
Retail Managers (not opticians) 1,651
Regional Retail Managers 508
TOTAL QUALIFIED CIRCULATION 49519

Source, publisher's statement, June 2009, subject to BPA pending audits.
Member since: May 1977. BPA is a third party auditor for trade publications.

UNIT FILE (Identified by Unit/Retail Location/Store)

INDEPENDENT LOCATIONS (SEE NOTE 1)

Optical Shop 9,190

Optometric Practice 17,732 -
Ophthalmologic Practice/Dispensary 2,666

Department Store 152

Mass Merchandiser/Warehouse Store 120

Drug Store 11

CHAIN LOCATIONS (SEE NOTE 2)

Optical Chain 2,619

Optometric Chain 1,767

Ophthalmologic Chain 320

Department Store Chain 481

Mass Merchandiser/Warehouse Store Chain 493

Drug Store Chain —

Optical Lab/Wholesale Distributor 726 20/20 ENSURES THAT

HMO 176 YOUR MESSAGE REACHES THE
TOTAL UNIT FILE 36,453 ENTIRE OPTICAL MARKET. AS
N e o g i 3 st THE FIRST AND ONLY OESENS-
s ik, smane o 200 b £ kg PUBLICATION TO IDERURSILY
Fax: (203) 778-4839; e-mail- j.felling@Statlistics.com UNIT, 20/20 STANDS ALONE IN

PROVIDING TWO BPA AUDITS.




PRODUCTION

DIGITAL AD FILE
FORMAT AND PROOFS

Preferred Ad File Format:

PDF/X1-A (2001), with fonts and images
embedded, and crop marks outside

of bleed area (minimum 10pt).

Accepted Ad File Formats:

® Collected MAC QuarkXPress V6.5
(or earlier) files

®Packaged MAC InDesign CS3
(or earlier) files

Please preflight your files.
®Convert all files to CMYK process,
unless a PMS color has been reserved
and documented on the Ad Order.
®Images must be no less than 250dpi for
color and grey scale images (800 to
1200 dpi for line-work).
®Fonts: Use only Postscript Type 1 fonts.
Menu styled, Multiple Master and True Type
fonts are NOT accepted.

For Collected or Packaged files, supply

suitcases, screen fonts and printer fonts as

well as fonts embedded in graphics.
®Graphics: For Collected or Packaged files:

Use only EPS and TIFF file formats.

No JPEG or LZW compression.

300dpi for color and grey scale images.

Place artwork at 100%.

Do not nest EPS files within EPS flatten layers.

Delete extra channels in Photoshop.

Resize and rotate images in their original
application.

Proofs:

We require 1 digital proof (Kodak Approval
Preferred) from the digital file being delivered.
JPEG and Low Resolution. PDF files are
accepted for CONTENT only. Jobson Medical
Information will not be held responsible for
color concerns on ads where hard copy “for
color” proofs are not supplied.

PRODUCTION AND STORAGE

o All ad work subject to additional production
charges to be defermined on an individual
basis.

® Send advertising materials and proofs to:

John Caggiano

Corporate Production Director

100 Avenue of the Americas, 9th FL
New York, NY 10013
212.274.7110
jcaggiano@jobson.com

FTP INFORMATION

Site: ftp.production.jobson.com

User: jobsonclient

Password: fiplprod1

Directory: In/2020_Ads

All files must be sent STUFFED or ZIPPED.
Send e-mail to jcaggiano@jobson.com
indicating File Name, Publication and
Month, Advertiser and Ad Unit.

Color proofs, as indicated above,

must be supplied.

2010 MECHANICAL
REQUIREMENTS

Unit Trim Size

Full Page 9" x 10.875"
Spread 18" x 10.875"
5 Page Horizontal 9" x 5.25

¥, Page Vertical 4.25" x 10.875"
Y4 Page Square 4.25" x 5.25"

4 Page Horizontal 9" x 3”

4 Page Vertical 2.25" x 10.875”

Gatefold 27.875" x 10.875"
Binding Method: Perfect Bound

Live Area: 0.25" from all trims

Bleed: 0.125" Bleed off all trims

Jobson Medical Information LLC
m/m 100 Avenue of the Americas ® New York, NY 10013
212-274-7000  www.johson.com





